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CWHAT WE DO)

clan—parana® is the
all-inclusive branding
agency helping
enterprises stand out in
their crowd.

10™ ANNIVERSARY HOLA@CLANPARANA.COM

SERVICES

Branding

|dentity design

Art direction

Animation

Motion Graphics
Graphic design
llustration

Character Design
Infographics

Books & Magazine design
Packaging

Exhibition Design

UX Research

User Experience Design
User Interface Design
Front End & Back End development
Interactive Experiences
Social Media

Naming

Content editing
Copywriting

© 2025 CLAN—PARANA®


mailto:hola@clanparana.com

o

<<
Z
'_
7=
L
O]
o
<
{ ]
o
3
=
o
O
<
(9]
L
o
<
wn
(@)
NG
A
m
/R
o
{p]
(o0]
<L
4
%ﬁ
Q'

\;\ I'

/.
WWW.LINKEDIN.COM/IN/MARIO-MOLINA

il e

.COM/IN/CHAVEZARIEL

i Ariel Ireneo Chavez and Mario Molina are in charge of guiding each project to safe shores.
Along the way, our network of collaborators form the best crew for the journey.
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https://www.linkedin.com/in/chavezariel/
https://www.linkedin.com/in/mario-molina/

HAO®

First ,  Analysis
meeting and interpretation

QUESTIONNAIRES—
RESEARCH—
DATA COLLECTION—

We view each project as unique set of requirements.

Our team is versatile, we adapt to the needs of our clients.
Our process is our strength.

—> Here is a step-by-step overview of our practice.

A\ 4

Project
proposal

TEAM FORMATION—
BUDGET—
SCHEDULE—

A\

Work
process

THREE ITERATIONS—
CLIENT FEEDBACK—

A\

(HOW WE WORK )

Final
Deliverable

FINAL APPROVAL—
PROJECT FILES—
A HAPPY CLIENT—

CLANPARANA.COM


https://www.clanparana.com

PROJECTS \

clan—parana’
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BRANDING MOTION GRAPHICS UX|uUl WEB DEVELOPMENT

W 2023

Bolder,
medical platform

Bolder is a digital medical platform that centralizes
patients’ clinical history while providing remote access
and easy follow-up to their healthcare providers.

THE BRIEF

Combat the frequent association of technology in
medicine as something ‘cold’” and depersonalized.
The branding project focused on developing

a warm and professional identity,

—> bebolder.ai



https://bebolder.ai/en/index.html
https://bebolder.ai

BRANDING MOTION GRAPHICS UX|UlI WEB DEVELOPMENT BOLDER
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BRANDING EDITORIAL DESIGN MOTION GRAPHICS UX|ul WEB DEVELOPMENT

W 2020

Sello
Buen
Diseno
argentino

Visual identity design for Fundacion Espigas.
Recognized with Argentina’s national distinction for good design

Fundacion Espigas

Fundacion Espigas is an institution dedicated to compile
and preserve documentation on Argentinian
and Latin American art.

THE BRIEF

The foundation was ready to make a big push towards
digitizing their archives. This involved a revamped
digital hub where everyone could access their extensive
collection.

- Full project


https://www.clanparana.com/project/fundacion-espigas/

BRANDING EDITORIAL DESIGN MOTION GRAPHICS UX|ul WEB DEVELOPMENT
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FUNDACION ESPIGAS

Una tarde

en el Archivo. ———///}
Recorrido guiado

por Espigas .

Crisol:
Revista
De Critica

No. 62 (feb. 1934)

Autores

Soto, Franciseco Rubalcaba,

Gilberto Ramos, Leopoldo Zertuche Jr.,
Albino Uribe Romo, Emilio Fernandez,
Ramon Carrancay Truijillo,

Camilo Gil Pihaloup, Antonio Abreu Gémez,
Ermilo Martinez Rendon,

Miguel D. Herrera, Alfonso L.

Editor
Bloque de Obreros Intelectuales


mailto:hola@clanparana.com
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UX|ul VISUAL DEVELOPMENT

W 2023

Mercado Shops

Mercado Shops is Mercado Libre’s platform for creating
online stores. We collaborated with Estudio Dandy to

revitalize its image through sellers and their passion for
entrepreneurship.

THE BRIEF

The new visual proposal was meant fo move away from
Mercado Libre, maintaining key elements but inspiring a
new, very clear target: entrepreneurs.

- Full project


https://www.clanparana.com/project/mercado-shops/

UX|ul VISUAL DEVELOPMENT MERCADO SHOPS

+400 | +70%

SELLERS | Zw==w
Participaron en
nuesvos aieres | VENTAS

@ [ Abri tu Shop ] —

Queremos
acompanarte
en cada paso

Tenemos Expertos y aplicaciones
certificadas que te ayudan a
escalar tu negocio paso a paso.

Disefna tu tienda como mas te guste

Db 0 B herdta | identadad 0o Tu MAICA CoN Msstas
st o perenatcaciin

{Qué es Mercado Shops
y por qué impulsa
tus ventas?

Conocemos el camino
que te lleva a vender mas

Es ln pletaforma de Mercade Libre para crear
tu propia tenda cnline.

Crecimiento Consolidacion

Todo el ecosistema
de Mercado Libre
a tu favor

Marcas que confiaron en Mercadoshops

20uenis administrar tus
wenitas desde un sola lugar?

Unifica el stock de Mercade Libre
con el die tu Mercada Shop en un cick!

© 2025 CLAN—PARANA®
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BRANDING EDITORIAL DESIGN MOTION GRAPHICS  SOCIAL MEDIA  UX|UI WEB DEVELOPMENT

W 2015 - 2025
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el | LaCasa

de los Cristales

For 10 years, we have accompanied the growth of
La Casa de los Cristales, one of the leading distributors
of Double Glazed Windows in Argentina.

THE BRIEF

We've built a close relationship with the client, forming
a solid feam with the integral goal of growing the
company, with design as a fundamental axis.

- Full project



https://www.clanparana.com/project/lacasadeloscristales/

BRANDING EDITORIAL DESIGN MOTION GRAPHICS SOCIAL MEDIA UX|uUl WEB DEVELOPMENT

LA CASA DE LOS CRISTALES
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BRANDING PACKAGING DESIGN  VISUAL DEVELOPMENT

W 2022

Pico Dulce

Pico Dulce is a classic Argentine candy,
typically enjoyed among kids and young people.

THE BRIEF

We joined THET STUDIO in refreshing the brand’s image
in order to reposition it among today’s youth.

- Full project



https://www.clanparana.com/project/pico-dulce/

PICO DULCE

VISUAL DEVELOPMENT

PACKAGING DESIGN

BRANDING

Chupetines - Pirulitos

'A

chupetines - Pirulie

LHERITIER

SABOR ENERGY

0 c/Chivato (Commiend

HOLA@CLANPARANA.COM
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BRANDING EDITORIAL DESIGN UX|UlI  WEB DEVELOPMENT

W 2015 - 2025

Henrique Faria

Henrigue Faria is a conceptual Latin American art
gallery. The galleries are located in two of the most
influential cultural cities: Buenos Aires and New York.

WHY IT’S IMPORTANT

The main goal was to create a single identity system with
particular elements for each gallery location.

- Full project



https://www.clanparana.com/project/henriquefaria/

BRANDING EDITORIAL DESIGN UX|ul WEB DEVELOPMENT HENRIQUE FARIA

henriguefaria-ba.com
nenriquefaria-ba.com

REREHIUE FARIA FINE ART
—_—
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BRANDING EDITORIAL DESIGN UI-UX  INTERACTIVE EXPERIENCES  EXHIBITION DESIGN

W 2015 - 2019

Forward:

Forward: is a curatorial project focused on the
convergence of arfistic creativity and new media.

THE BRIEF

We created a brand that melds highbrow art with
technology. In addition to the visual identity, various
pieces were needed for the promotion of exhibitions.
Along with a dedicated website to showcase associated
artists and future events.

- Full project



https://www.clanparana.com/project/forward/

BRANDING EDITORIAL DESIGN Ul-UX INTERACTIVE EXPERIENCES EXHIBITION DESIGN FORWARD:
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Organizing For Power
Organizing for Power is a global skills-based training
program on the core fundamentals of organizing.
THE BRIEF
Our main goal for the project was to visualize O4P’s
training process through branding. The idea of “building
power” was applied to the logo, where the letters go
from light to bold.

| ‘ —> organizing4power.org



https://organizing4power.org/

BRANDING

MOTION GRAPHICS UX|UI WEB DEVELOPMENT
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A Skills-Based Training
Program for Organizers
Worldwide.

09 MAY - 13 JUNE 2024
UPCOMING EVENTS

O4P’'s Core
Fundamentals:

A free six-week course, taking place
once a week, on the key skills and
methods of successful organizing to
build power and win campaigns.
Registration is open to groups of 10
people or more who want to win more
and win better.

Registration deadline: 01 May 2024

Register Now =

£

structures and win campaigns.

Find out more

We also run shorter advanced courses
focusing on specific skills, and other public
events such as showcasing successful
campaigns and talks with experienced
organizers.

We are very inspired by the Advice
to Rookie Organizers by the 1199
union in the United States.

"

NEWS | 27/10/2020

It's not enough to

Fight: We have to
want to win

Jane McAlevey on learning from

the best traditions of labor
organizing.

Written by Jane McAlevey

Wuwsamu;;““ av~

e
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BRANDING  GRAPHIC DESIGN EDITORIAL DESIGN SOCIAL MEDIA

W 2025

Rizoma

Leading a healthy life is at the core of Rizoma: a Pilates,
dance, massage, and yoga studio with two locations in
Buenos Aires.

THE BRIEF

Our agency presented a rebranding that crystallized
design choices already present at Rizoma’s locations.
The different classrooms are named after flowers and
trees. This nature iconography now features heavily in
the new identity.

- Full project


https://www.clanparana.com/project/rizoma/

BRANDING GRAPHIC DESIGN EDITORIAL DESIGN SOCIAL MEDIA RIZOMA
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BRANDING  CHARACTERDESIGN GRAPHIC DESIGN  SOCIAL MEDIA

N 2024
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Wi s s Platanoes is a street food restaurant that serves
a. 8 . . .
Venezuelan dishes with a gourmet twist.

THE BRIEF

The restaurant’s signature dish is the patacon which
consists of fried plantain that is then tfopped according o
the customer’s order. This ingredient became the basis

of the whole identity. Additional cues were taken from
Caribbean music fo project a fun and playful visual identity.
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BRANDING UXIUI WEBDEVELOPMENT

W 2025

Vinomanos o

One of the 10 most influential wine and gastronomy
media outlets in the Spanish language. Vindbmanos
brings together a group of journalists with very different
points of view and narratives, but all with the firm
commitment to inform, entertain and educate more
conscious consumers about the art of good living.

THE BRIEF

The rebranding centers around the excitement of
discovering the more unctuous things in life: A new
favorite wine, restaurant or vacation spot. The visual
identity incorporates bold colors and custom icons that
help organize the different topics the outlet covers.

— vinomanos.com


https://vinomanos.com/

VINOMANOS

WEB DEVELOPMENT

UX|Ul

BRANDING

s

MAS NSTAGRAMEABLES
DE BUENOS AIRES
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www.vinomanos.com

4

MAS INFLUYENTES
EN LENGUA HISPANA

T
o s T e
...._.__.. A
O LT T e R .

4

UND DE LOS 10 MEDIOS
DE VINOS Y GASTRONOMIA
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BOOKS & MAGAZINE DESIGN INFOGRAPHICS  ART DIRECTION

W 2023
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AUSA is a corporation dedicated to building and

Besares,
Congreso, lbera,
Manuela

Pedraza,
Crisélogo Larralde

o L | ——— W LA F mantaining highways and public works.
— - Their main shareholder is the Government of the City
of Buenos Aires.

THE BRIEF

AUSA wished to compile seven years of public works
infto a commemorative book. Clan-parana was in charge
of the editorial design and overseeing the printing
process.
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BOOKS & MAGAZINE DESIGN INFOGRAPHICS ART DIRECTION
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Sucesos de una empresa
que cambia en un mundo que cambia.

Enerc 2016

Drieseatans 1% er L e esnle
&l Plan Estratégico Gestion
2016-2019.

29/3/2016

10/5/2016
Inauguramos el

Parn Fajn Nival Congresn
FFCC Mitre - Mitre.

Diciembre 2015
Comicnza laera TelePASE.

2016

24/8/2016
Acuardo deParis sobra

cambio cimético (195 paises)

27/11/2016
Argentina obtiene su primera

Copa Davis de tenis de lahistoria.

14/3/2017
Inauguramos

&lPaso Bajo Nivel Beird
FFCC Urquiza.

9/5/2017
Modernizamos el
Cantro da Control Intofiganin

Septiembre 2017
Firmamos AcuerdoFree Flow
lempresa, Gobierno, sindicato).

2017

22/02/2017
LaNASAdcecubronuove
sistemna solarcon siefe planetas
simitares ala Therra.

rfo2/2017
Ocurrié un Eclipse sofarenel sur
dolaprovincia do Chubut deedo
donde sevio el amado “anillo
dafuego”.

2/8/2018
Inauguamos

el PasoBajo Nivel Babin
FFCC Mitre - Mitre.

20/9/2018

Inauguramos
elPuente Lacarra.

15/11/2018
InALgUIEMos el
PasoBajo Nivel Nazca
FFCC San Mar tin.

2018

06/10/2018

lnician los Juegos Olimpicos
delaJuvertud en Buenos Aires,
lactamulideporiva masgrande
dalahistoriaargenina.

0z2/10/18

Elgobiemo da Sueciactorga
elPremio Nobsldefiicaa una
I o puiesre ves deeade 1963
DonnaStrickland, de Canadd.

Todo el afic 2019
Repavimentamos Trazas
Al 9de Julo Sur

+ AU Lugonoe + AU llia.

28/5/2019
Inauquramos
el Paseo dal Bajo.

10/5/2019
Inauguramos
al Vs ctn Mitra

10/7/2019
Inauguramos
&l Viaducho San Martin

2019

15/4/2019
Incendioanla Catedral

deMotre Dame, Francia.

17/11/2019
Primer casode Covid-19

registrade en Wuhan, China.

PRESENTACIONES

AUSA


mailto:hola@clanparana.com

BRANDING EDITORIAL DESIGN UI-UX  INTERACTIVE EXPERIENCES EXHIBITION DESIGN

W 2015

Build the Future

‘ A Construi Futuro (Build the Future) is a fair for universities
organized by the Secretariat for University Policies.

THE BRIEF

We were tasked with creating the look and feel for the
fair that interfaced knowledge with technology. This
included large printed visuals and tfouch screen games.

- Full project



https://www.behance.net/gallery/33599533/Tecnopolis-Construi-Futuro

BRANDING EDITORIAL DESIGN UI-UX INTERACTIVE EXPERIENCES EXHIBITION DESIGN BUILD THE FUTURE

CLANPARANA.COM WE CONNECT THROUGH VISUALS ~


https://www.clanparana.com/
https://www.clanparana.com/the-clan/
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Experiencia en vidrios
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Photo & Video
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Delivery
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clan—parana’

Contact

If you'd like to know more about the services we provide
or to discuss a project, you can write to us aft:

hola@clanparana.com

www.clanparana.com © @clanparana Bé @clanparana in @clanparana


https://www.instagram.com/clanparana/
https://www.clanparana.com/
https://www.behance.net/clanparana/
https://www.linkedin.com/company/clanparana/
mailto:hola@clanparana.com
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© Copyright 2025. All content included on this digital brochure (including, but not limited to, logos, images, photos, designs, graphics and text) is the
property of clan—parana® and as such is protected by international copyright and other intellectual property laws. Any unauthorised reproduction or
copying of the products or images featured on this digital brochure and belonging to clan—parana® may result in legal action.

For more information please visit www.clanparana.com

CLANPARANA.COM


https://www.clanparana.com/
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